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Communication 449
T R 1:30-3:30

Spring Quarter 2007

Foundations of Survey Research

Instructor:






Office Hours:

Professor Gerald Kosicki




Tues, Thurs 3:30-4:30

3138 Derby Hall





or by appointment

Email:  kosicki.1 @ osu.edu

Course Description:
This course will acquaint students with the principles, techniques, and problems involved in conducting survey research. There are no prerequisites, and no prior knowledge of survey research is assumed.  Lectures, readings, and assignments will address the stages of the survey process from design through analysis.  Topics to be covered include:  uses of survey research in the world; overview of survey process; total survey error approach; sampling; measuring concepts; question writing; satisficing; questionnaire construction; pretest strategies; data collection modes; nonresponse; response rates; ethics; data analysis basics; and interpreting survey results.  Students will learn to critically evaluate research that draws on surveys as the primary means of data collection, and to better design and conduct their own surveys.  An organizing theme of the course will be the “Total Survey Error” approach to conducting survey research.  This approach seeks to identify multiple sources of error associated with surveys (sampling error, coverage error, nonresponse error, and measurement error), and to assess the costs and benefits associated with limiting these errors.

The format for the course will be lecture/discussion, so attending class and taking good notes will be very important.

Exclusion:  This course is not available to students who have had the 449 Foundations of Survey Research course in another department.

Textbooks:
Groves, Robert M., Fowler, Floyd J., Couper, Mick P., Lepkowski, James M., Singer, 
Eleanor and Tourangeau, Roger. (2004). Survey Methodology. New York: John Wiley-Interscience.
Converse, Jean M., and Stanley Presser.  1986.  Survey Questions: Handcrafting the Standardized Questionnaire.  Newbury Park, CA:  Sage.

Nardi, Peter M.  2003.  Doing Survey Research.  Boston: Allyn and Bacon.
Course Requirements and Grading:

You are expected to attend class, complete the required reading assignments, and participate in class discussion. Grades will be based on several homework assignments (30%), an in-class midterm exam (30%), and a final exam (40%).

You will be expected to develop familiarity with the use of an on-line survey program, such as //http:express.perseus.com or //http:www.surveymonkey.com

The homework assignments will be a combination of questions and exercises asking students to draw on class notes, readings, and Internet resources.  These assignments will be designed to build toward completion of the final project.

Policies:

Academic Misconduct

It is the responsibility of the Committee on Academic Misconduct to investigate or establish procedures for the investigation of all reported cases of student academic misconduct.  The term “academic misconduct” includes all forms of student academic misconduct wherever committed; illustrated by, but not limited to, cases of plagiarism and dishonest practices in connection with examinations.  Instructors shall report all instances of alleged academic misconduct to the committee (Faculty Rule 3335-5-487).  For additional information, see the Code of Student Conduct (http://studentaffairs.osu.edu/info_for_students/csc.asp).

Disability Services

Students with disabilities that have been certified by the Office for Disability Services will be appropriately accommodated, and should inform the instructor as soon as possible of their needs.  The Office for Disability Services is located in 150 Pomerene Hall, 1760 Neil Avenue; telephone 292-3307, TDD 292-0901; http://www.ods.ohio-state.edu/.

Course Outline:

I.  INTRODUCTION AND OVERVIEW

A.  Course Introduction

B.  The Nature and Uses of Survey Research


Required reading:  Groves et al., chapter 1; Nardi, chapters 1-2.


References:

Converse, Jean M.  1987.  Survey Research in the United States.  Berkeley, CA:  University of California Press.

Herbst, Susan.  1993.  Numbered Voices.  Chicago:  University of Chicago Press.

Moore, David W. 1992.  The Superpollsters.  New York:  Four Walls Eight Windows.

C.  The Survey Process and Total Survey Error

Required readings:

Groves, et. al., Ch. 2, pp. 39-63.
Lavrakas, Paul J.  1993.  Telephone Survey Methods:  Sampling, Selection, and Supervision.  Newbury Park, CA:  Sage.  Pages 1-4.

Converse, Philip E., and Michael W. Traugott. 1986.  “Assessing the Accuracy of Polls and Surveys.”  Science 234: 1094-1098.

II.  SAMPLING

A.  Sampling Methods


Required:  Groves et al., Ch. 3, pp. 67-91; Nardi, chapter 5.

References:

Henry, Gary. 1990.  Practical Sampling.  Newbury Park, CA: Sage. Chapters 2, 6.

Kalton, Graham. 1983.  Introduction to Survey Sampling.  Newbury Park, CA: Sage.  Chapters 2-7.


Lavrakas (1993) chapter 2.

B.  Problems in Sampling:  Sampling Error, Noncoverage, and Response Rates


Required:  Groves et al., Ch. 4, pp. 93-132; Ch. 6, pp. 160-197.


References:

Brehm, John.  1993. The Phantom Respondents.  Ann Arbor, MI:  University of Michigan Press.

Henry (1990) chapters 3, 5, 7, 8.

Kalton (1983) chapters 8-11.

Keeter, Scott., C. Miller, Andrew Kohut, Robert M. Groves, and Stanley Presser.  2000.  “Consequences of Reducing Non-response in a National Telephone Survey.”  Public Opinion Quarterly 64: 125-148.


Lavrakas (1993) chapter 3.

III.  QUESTIONNAIRE CONSTRUCTION

A. Theories of the Response Process, including Satisficing

Required:

Converse and Presser, pp. 9-31; Nardi, chapters 3-4.

Krosnick, Jon.  1991.  “Response Strategies for Coping with the Cognitive Demands of Attitude Measures in Surveys.” Applied Cognitive Psychology, 5: 213-36.

Tourangeau, Roger, Lance Rips, and Kenneth Rasinski.  2000.  The Psychology of Survey Response.  Cambridge: Cambridge University Press, chap. 1.

B. Wording and Format of Survey Questions Reliably and Validly


Required:  Groves et al., Ch. 7, pp. 201-238; Converse and Presser, pp. 31-51.


References:

Fowler, Floyd J., Jr.  1995.  Improving Survey Questions: Design and Evaluation. Thousand Oaks, CA:  Sage.  Chapters 1-3; pp. 78-92.

Schuman, Howard, and Stanley Presser. 1981.  Questions and Answers in Attitude Surveys.  New York: Academic Press.  Chapters 3-11.

Sudman, Seymour, and Norman M. Bradburn. 1982.  Asking Questions. San Francisco:  Jossey-Bass.  Chapters 1-7.

C.  Constructing and Pretesting the Questionnaire


Required:  Groves et al., Ch. 8, pp. 241-267; Converse and Presser, 51-75.

References:

Fowler (1995) pp. 92-103; chapters 5, 6.

Schuman and Presser (1981) chapters 2, 12.

Sudman and Bradburn (1982) chapters 8-11.

IV.  DATA COLLECTION

A.  In-person and Telephone Interviewing


Required:  Groves et al.,Ch. 9, pp. 269-298.

References:

Fowler, Floyd J., Jr., and T. W. Mangione.  1990.  Standardized Survey Interviewing.  Newbury Park CA:  Sage.

Lavrakas (1993) chapters 4-6.

B.  Self-Administered Surveys versus Interviews:  Choosing the Mode


Required:  Groves et al., Ch. 5, pp. 138-166.
References:  Dillman, Don A.  2000.  Mail and Internet Surveys:  The Tailored Design Method.  New York: Wiley.  Chapters 6-12.
V.  DATA ANALYSIS

A.  Data Preparation and Coding


Required:  Groves, et al., Ch. 10, pp. 303-341.

B.  Descriptive Statistics


Required:  Nardi, chapter 6.

C.  Bivariate Statistics

Required:  Nardi, chapters 7 and 8.

E.  Multiple Variable Statistics


Required:  Nardi, chapter 9.

VI.  REPORTING AND EVALUATING SURVEY RESULTS

A.  Writing Reports

Required:   Nardi, chapter 10.

References:

American Association for Public Opinion Research.  2000.  Standard Definitions: Final Dispositions of Case Codes and Outcome Rates for RDD Telephone Surveys and In-Person Household Surveys.

Salant, Priscilla, and Don A. Dillman. 1994.  How to Conduct Your Own Survey.  New York:  Wiley.  Chapter 10.

B.  Evaluating Polls and Surveys


Required: review Converse and Traugott (1986).


References:

Asher, Herbert. 2001.  Polling and the Public, 5th edition. Washington, DC: CQ Press.

Traugott, Michael W., and Paul J. Lavrakas.  2000.  The Voter’s Guide to Election Polls, 2nd edition.  New York:  Chatham House.

Voss, Stephen, Andrew Gelman, and Gary King. 1995. “Review: Preelection Survey Methodology.” Public Opinion Quarterly 59:98-132.

Zukin, Cliff. Sources of Variation in published Election Polling: A Primer. American 


Association for Public Opinion Research.

http://www.aapor.org/pdfs/varsource.pdf
C.  The Ethics of Survey Research


Required:  Groves et al., Ch. 11, pp. 345-374.

References:  American Association for Public Opinion Research.  “Best Practices for Survey and Public Opinion Research” and “Survey Practices that AAPOR Condemns” on the AAPOR web site.

VII.  THE SURVEY PROCESS, REVISITED

A.  Final Thoughts on Total Survey Error

Required:  Groves et al., Ch. 12, pp. 377-390.
B.  Course Summary and Review
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